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Throughout this course I have learned a lot of things, first of all I thought I was pretty tech savvy before this course and found out that I am not.  When I first started this course my business BB Embroidery was only on Facebook, for a bit I also had a website but that was going nowhere fast.  At one point we decided to change up the logo and try to get more followers to the page.  When I started this class I had 93 followers on Facebook and ended the class with 106 followers.  One thing that I am most proud of however is the fact that some of our posts reached over 200 views organically, no boosting posts or money spent to get those views.  However as you can see by the original google search link from my blog post BB Embroidery is no longer attached to this search because I have changed the name to Blume & Co. Creations.
https://www.google.com/search?q=bbembroidery+kansas&rlz=1C1GCEA_enUS831US831&oq=bbembroidery+kansas&aqs=chrome..69i57j33.6962j0j7&sourceid=chrome&ie=UTF-8
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As you can see from the graph about on August 8 Facebook Insights shows my followers at 93 and the graph below at 106.  
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From the below list we see the posts with the most engagement within Facebook.
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During this class I also started a business page on both Instagram and Twitter as well.  Neither doing that great, but these weren’t platforms that I was comfortable with especially at first.  
As you can see from the screen shot below my Instagram followers were only 9 at the end of the semester, however I started out with 0. 
[image: ]
What I do find interesting is that the same post that reached 203 people from Facebook received the most likes out of my posts on Instagram.  
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Unfortunately since I am still unsure of how to get on my Twitter on the computer I am not able to share any screen shots of that, but I did end up with 2 followers on Twitter (who might be my husband and one of my kids).
[bookmark: _GoBack]What I learned throughout this process is that it takes a lot to be a social media marketing person.  It isn’t just throwing a post up and hoping it sticks, it is more the when to do it, how to do it, why to do it that needs to be thought about.  
While I did have challenges through this course, I feel that it was mainly on the business side.  I don’t give myself enough time to create new things and without constant posts you never get the attention that you are looking for.  I think an opportunity for me would be to make a goal of at least once per week making a new item to put on the business pages to gain attention.  
My strategy/game plan will be to utilize the continent calendar that we created in class and try to follow my thought process, making items for themes, having deadlines for sales and keeping up with posting.  
[image: C:\Users\aeb9420\Desktop\PERSONAL\School\SOCIAL MEDIA MARKETING\Creative.JPG]
I feel that the people I really want to reach are the younger females, not teenagers but the millennials and up, these are the ages that I find most people would purchase something personalized and handmade.  
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Blume & Co. Creations
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A boutique experience that specializes in personalized gifts! PM us with your idea and

we will make it happen!
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Twitter: EVENINGS 6 PM -10 PM.

Facebook: post insta link
and time of when the video
will be published

Twitter: post insta link and
time of when the video wil
be published

instagram: quick video to
music/no words on creating|
giving thanks décor

[Facebook: post finished project
from last week and reporst insta
link for video

Twitter: post finished project
from last week and reporst instal
link for video

Instagram: post finished project
from last week

[Facebook: Christmas is coming

Twitter: Christmas is coming

Instagram: Christmas is coming

Facebook: Pre-recorded video
lof Black Friday Specials/Sales

Twitter: Post Black Friday Sale
special

Instagram: Pre-recorded video
lof Black Friday Specials/Sales

[EVENTS: BLACK FRIDAY

Facebook: Post Christmas Deadline and
"share drive” surprise.

[Twitter: Post Christmas Deadline and
Facebook "share drive" surprise with
Facebook link

Instagram: Post Christmas Deadline and
Facebook "share drive" surprise with
Facebook link

Facebook: Post Christmas Deadline
land "share drive" surprise

[Twitter: Post Christmas Deadline
land Facebook *share drive” surprise
[with Facebook link

Instagram: Post Christmas Deadline
|and Facebook "share drive" surprise
lwith Facebook link

[Facebook: New year new items sneak peak video

Twitter: New year new items sneak peak-share.
video link from Facebook

Instagram: New year new items sneak peak—
share video link from Facebook

tips/tricks and budget
binders

Twitter: Organization
tips/tricks and budget
binders.

instagram: Organization
tips/tricks and budget
inders

EVENTS: GET ORGANIZED

LAUNCHES: Budget Binders

sneak peak items from 2 weeks
280

Twitter: Launch some of the
[sneak peak items from 2 weeks
380

Instagram:Launch some of the
sneak peak items from 2 weeks
lago

[EVENTS: NEW YEAR NEW YOU
ILAUNCHES: Some of the sneak

|peak items

expecting moms-mention
|Valentines day deadline

Twitter: Tweet some fun baby
facts and share link to instagram|

Instagram: Babies, Babies,
[Babies-Showcase fun gifts for
expecting moms

[EVENTS: BABY GIFTS AND MORE
LAUNCHES: Baby Stat Elephants

land Fun Onsies

[that special person in your
life

| Twitter: Valentines Deadline
Jand cute gifs o get that
special person in your lfe

instagram: Valentines
Deadiine and cute gifts to get
that special person in your
life

EVENTS: VALENTINES
DEADLINE

LAUNCHES

items that haven't it into the other
themes

[Twitter: This week no special theme,
tems that haven't it into the other
themes

Instagram: This week no special theme,
items that haven't it into the other
themes

[EVENTS: SPECIAL OCCASION

LAUNCHES

Facebook: Beach time video and fun
in the sun special

Twitter: share Facebook link

instagram: share Facebook link

EVENTS: SUMMER MUST HAVES

|LAUNCHES: FUN IN THE SUN SPECIAL

EVENTS: THANKSGIVING |EVENTS: THANKSGIVING. [EVENTS: EARLY CHRISTMAS  [SPECIALS [EVENTS: CHRISTMAS DEADLINE EVENTS: CHRISTMAS DEADUNE _[EVENTS: NEW YEARS FUN
LAUNCHES: Fun kids shirts, LAUNCHES: Black Friday LAUNCHES: Facebook Share Drive [LAUNCHES: Facebook Share Drive
and give thanks décor __|LAUNCHES LAUNCHES: Christmas is coming |Specials/Sales Surprise and new Christmas tems ___|Surprise and new Christmas Items _|LAUNCHES
WEEK 8 DEC 2026 [WEEK 9 DEC 27-JAN 2 WEEK 10 JAN 3-9 WEEK 11JAN 10-16 WEEK 12 JAN 17-23 WEEK 13 JAN 24-30
Facebook: Babies, Babies, Facebook: Valentines
Facebook: Organization  |Facebook: Launch some of the  [Babies-Showcase fun ifts for [Deadline and cute gifts to get |Facebook: This week no special theme,

Facebook: EVENINGS 6 PM -10 PM

Instagram: EVENINGS 6 PM -10 PM





image1.png
Total Page Followers: 106

{10 Total Page Followers
Mmoo

100

Total Page Followers
93
Aug 8, 2020

Click or drag to select





image2.png
Total Page Followers: 106

10

105

{10 Total Page Followers

BENCHMARK
Compare your average
performance over time.

Total Page Followers





image3.png
Your 5 Most Recent Posts

{1 Reach: Organic / Paid [l Post Clicks [l Reactions, Comme

Published  Post Type Targeting Reach Engagement
o pertisemmtiiciibe il LN R | oo
e B e ooy @ @ =0 [N P
o rerravey semionnmery | B | @ e ] T
T B mremn g, ® @ x N P
bl [ et L RO E

See All Posts




